An analysis of the emotive approach in Time magazine advertisement by Haryaty, Dewi
AN ANALYSIS OF THE EMOTIVE APPROACH
IN TIME MAGAZINE ADVERTISEMENTS
A THESIS
In Partial Fultillment of thc Requircments








UNIVERSITAS KATOLIK WTDYA MANDALA SURABAYA
FAKULTAS KECURUAN DAN ILMU PENDIDIKAN
JURUSAN PENDTDIKAN BAHASA DAN SENI
PROGR.AM STUDI PENDIDIKAN BAHASA INGCRIS
JULY. 1998
No.  E UKU
I r\., Afu )
APPRg\TAL SIITET
( 1 )
Thrs thesis entit led AN ANAL.,YSfS OF THE n4OTIVE
APPROACH IN T]ME I,IAGAZTNE ADVERTISn\,IEIVIS
prepared and subraitted by Dewi tiaryaty
has been approved and accepted as a part ial  fulf i lment oi
the requirement for the Sarjana pendidikan Degree in English




Dra .  Susana T  eop i  J .us  ,  M.  Pd.
S e conci Advlsor
r F h i c  i h o q i <
examinat ion  t t i th
, - . n  - l r t 1 \ r  l  f l  l  A O A
APPROVAI.. SHEET
(2 ' t
has been examined by the  comrn i t tee  on  ora l
^  ^ - ^ n ^  ^ f
a  g L a \ - r E  v L




DR . A. I ' lqadiRarr-M. Pd
l,lember
Menrbe r




A n t o n i u s  G u r i t o
l - 1
Fin ish ing  wr i t ing  th j .s
t o ,  f i r s t  o f  a l l ,  d e v o t e  h e r
ACKNC'}TI..EDGEMENTS
thes is ,  the wrr - ter
s j-ncere qratrtude
ha qr-  r , .1 i r ,^r  i  r ,
would l ike
to God for
f aci-ng thebless ing and guid ing her  to
d i f f icu l t ies in  her  s tudv.
The wr i te r  wou ld  a lso  l i ke  to  ded ica te  her  deepest
gratl tude to the fol lowing:
1. D.rs. Antonius Gurito, the tutor of
inspiring the topic of her thesis. Wr_thoui.
rrrould neve.r ever write this toDi"c.
2 ,  D r a ,  S u s a n a  T e o p i l u s ,  M .  P d ,  ,
h c r  f h , : c i q  f n r
hj .s ,  the wrr ter
her t ires,rs 'rr i t ing
commenEs, sugg:estj-ons
he lp  to  the  wr iEer  in
the  Teacher
fo r  the i r
advisor, uhose inval-uan1e guidance,
and encouragement have been great
accoftFlishing this thesi-s.
3. AI1 lecturers of the English Department of
Training ColLege of Widya Mandaia University
supl ior t  and helpfu l  suggescion.
4, All of her farni ly for their J_ove, support and prayer,
5.  A11 her  f r iends for  the i r  suppo.r t  and help.
The wrice-r would lrke to dedicaUe this work to her
university especially to the Engllsh Department from where
she has grown up and become a mature person.
lu
TABI,E OF COMIENT
CHAPTER II: REVIEW OE REI.ATED ],ITERATI]RE
2,1  Rev iew o f  Re la ted  Stud ies
2 .2  unde r l y i ng  Theo ry  . . . .
APPROVAI SHEET 1
A P P P . ] \ T A T  q l f F F T  '




1.1 Backgror-rrrd of the Study 1
1 , 2  S t a t e m e n t  o f  t h e  p r o b l e n , . , . . . , . , , .  4
1 . 3  O b j e c t l v e  o f  r h e  S r u d y  . . . . . . .  4
1 .4  S iqnr f l cance o f  the  S:udy  5
1.5 Scope and t imitat j .on . 5
1 .5  Theore t ica l  F ramework  5
1.7 The Key Teflns 6









2 . 2 . 1  D i s c o u r s e
2 , 2 ,  2  a p p r o a c h
. t  /  {  h r n a \ T _  1 r r 5
t  r  1 1
t . / . , J . 2
) ) 2 , 2 .
2 .2 .2  -  1  Scient i f lc  Approach
2 .2 .2 .2  Emo t i ve  App roach  . .




a.  The D idac t ic
l n a l r r < i q
b .  Pe rsuas ion  . .
c .  P ropaganda  . . , . ,  , ,  ,
Lanqllage
v \ J l l t t v L c t u I r J I L . . .
Colorful Term*s












Dev ices  76
2 .2 .4 Adverti.sement 2t)
CHAPTER lII : RESEARCH I,IETHoDo],OGY
3.1 The Nature of  Study 22
3 .2  The  Da ta  .  23
3 .3  Resea rch  I ns t rumen t  . . .  24
22
3 . 4  T h e  P r o c e d u r e s  o f  C o l l e c t i n g
1-hF  n .A l - .
3.5  The Procedures  o f  Ana lys ing
f h A  n . A f  - a
FTNDINGS
The Devices of Emotive Lancruaqe
i-n Advertisements





q ,J  





5 .1 Conclus lon
5 .2  Suqgest ions




H a r v a t y .  D e w i .  1 9 9 8 .  A n  a n a l y s i s  o f  i h e  E m o E i v e  A p p r o a c h  i n
T I M E  M a g a z i n e  A d v e r t i s e m e n t s .  T h e s i s ,  p r o g r a m  S t u d i
P e n d i d i k a n  B a h a s a  I n g g r i s ,  F K I p  U n i  v e r s  j _ t a s  K a t o l i k
W i d y a  M a n d a l a  S u r a b a y a .  A d v i s o r s  ( f )  D r s .  A n t o n i u s
G u r i t o ,  ( I I )  D r a .  S u s a n a  T e o p i l u s  M , p c i .
Key  Words :  the  emot ive  approach,  T IME magaz ine
U s i n g  t h e  g i v e n  p a r a m e r e  r s  ( s u c h  a s  c o n : t o t a E i o n s ,
co lo r fu l  words ,  tones  o f  vo ice ,  rhy thms,  rhymes,
a l l - i c e r a t i o n s ,  v e r b a i  h y p n o t i s m ,  r e p e t i t i o n s ,  r h e t o r i c a l
' y o u '  /  ' w e ' ,  a n d  f i g u r a t i v e  I a n g u a g e ) ,  t h e  w r i t e :  a n a , y s e d
the  emot ive  language o f  T IME magaz ine  o f  the  lssue o f
Septen lcer ,  1991 ,  vo lume 150,  whtch  covers  a  var ie ty  o f
a d v e r t l s e m e n t s  ( R o l e x ,  H o l i c a y  I n n ,  T I M E  c u s t o m e r s ,
T e l e s t r a ,  H e i n e k e n ,  D a i h a t s u ,  I B M ,  p n i l i p s /  A T  &  T ,  a n d
C h i n a  A i r l l n e s ) .
Adver t i sement  i s  one o f  the  d iscourse  wo iks  as  i - t
r A / 6 S  I S A  r ' \ '  l : n r : r ' , a r - : e  r o  . - ^ r n m t t - .  r - : r a  n r r 1 d r , , - f  i n r - n r m : - is J E  v -  r o . - : 9  L - -  ?  -  _  - O : l  t O
p u b . J - :  c  i n  t h e  s o c i e c y .  T h u s ,  I a n g u a g e  i r  a d v e _ r t i s e m e n t
s l ' r o  r l a J  c T n r o q q  , r f  F a r i i n n  r h r r : r r n h  r ^ r ^  - ^ r  r ^ t ; ^ -  l  - a + . ' r? . . F r e e J  , , u r ! . I s .  V , j n e t r  - L d . n g  j < 1 o g  I S
af fec t r .ve ,  i t  has  the  charac ter  o i -  a  k ind  o f  fo rce ,  wh i  ch
can be  ach leveC by  emot ive  approach whrch  no t  on iy  S t . resses
the  comr ,un ica t ion  o f  in fo rmat ion  bu t  more
cor l rnun l -ca t ion  o f  f  ee l inc .
Based on  the  da ta  ana lysed,  i t  was  found tha t  emor ive
a p p r o a c h  n a d e  u s e  o f  e m o r i v e  _ a n o l a g e .  A C v e r : : s e r s  o f E e r
u s e s  t h i s  k i n d  o f  l a n g u a g e  c o  a f f e c r  p e o p l e / s  f e e i i n q  o :  t o
h a v e  p e o o L e ' s  r e s p o n s e .  T h e n /  L h e  c i s c o r r s e  a n a _ y s : s  : s  E o
f i n d  c h e  f r e q u e n c i e s  o f  o c c u r r r e n c e  o f  t h e  e m o t i  v e  d e v i c e s( t h e  p a r a m e t e r s  )  t o  s h o w  t h e i r  e m o t i v e n e s s .
T h e  r e s u l t  o f  t h e  a n a l y s i s  s h o w s  t h a t  t h e  w r i t i n q  o f
an  adver t i sement  a lways  employs  some emot ive  dev ices  anC
thus  makes an  adver t i sement  a f fec t i ve  and persuas ive  ,  ds
h a s  b e e n  s h o w n  i n  t h e  1 0  a d v e r t l s e m e n t s  u n i e r  a n a _ y s i s .  T h e
hrgh ly  emot ive  adver t i sement  1s  the  adver t i sement  h ih ich  has
c . h e  p r e d i c a t e  o f  h l g h  e m o t i v e  w r r h  s o m e  e m o i i v e  d e v i c e s  i n
i t  a n d  v i c e  v e r s a .  f t  s h o u l d  b e  n o t e d  t h a t  t h e  f a i r l y
e m o t i v e  a d v e r t i s e m e n t  i s  s t l l l  a f f e c t i v e ,  s i n c e  i t  s t i 1 1  h a s
s o m e  a f f e c t i v e  f a c t o r s  s u c h  a s  i f f u s t r a t i o n s  w i t h  p r i n t i n g
t e c h n i c a L i t i e s  c o n c e r n i n o  i e s r o n ,  c o l o r - r e p r o d u c E i o n  a n d
s r r r J C  O r r 1 . q o f  r " r h  i r - h  - - ^  l . . - , . ^ - . - J  * r ^ l ^  ^  - . . \ r . \ o  / 1  F  < r - r r d r r| . J l : y \ r L - ! r  L I I _ ! -  D U v y s  v r  J  L u u  r /  .
1- ha i  <r_,4.- t -  . ' \  €
vii
This  s tudy  is  on ly  a  s ta rc  o f  ana lys inq  the  langnrage
in advert isements at the English Department of widya Mandala
Catho l i c  Un lvers i ty ;  tha t  rs  why r t  rs  s t i l I  fa r  f rom be ing i
per fec t .  There fore ,  i t  i s  suggested  tha t  there  w i l l  be  more
future reseatchers analyze advert isements from another
aspect to enri-ch Jcrowledqe about advett isement, 1n
pa-rt icuLar, and about lan$laqe, i-n g:eneral ,  especi-al ly at
the English Department of Widya Mandala cathol ic uni ' /ersity
Surabaya.
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